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PROMENADE
 

PORTAL TO DUNES

.
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PROMENADE
 

CHALLENGES

-Monetization
-Use as walkway
-Existing mofit
-Pedestrian lighting
-Placement of projector array
-Safety egress and exits
-Directional signage & wayfinding
-Convention space integration



PROMENADE MOOD BOARD - THE PHYSICAL
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PROMENADE
 

WHAT IT COULD BE
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PROMENADE
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PROMENADE - CONTENT STYLE GUIDE 
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PROMENADE - CONTENT STYLE GUIDE 
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MUSIC HALL
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ATELIER DES LUMIÈRES
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MUSIC HALL
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BEACH CLUB

MOVIE NIGHT+

AUGMENTED REALITY  
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TUNNEL
 

EXPLORATION 
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 EXPLORATION

.



32

TUNNEL
 

EXPLORATION

.



33

STAND ALONE
 

.



34

STAND ALONE
 

DINNING  ROOM/

CLUB CONCEPT 
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STAND ALONE
 

DINNING  ROOM CONCEPT 
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STAND ALONE
 

PROJECTION  CUBE
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STAND ALONE
 

.
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WHAT IS THE GOAL 

OF AN INTERACTIVE MEDIA ENABLED RESORT?

A VIDEO BASED INSTALLATION RICH ENVIRONMENT
 USING PROVEN INTERACTIVE DISPLAY TECHNOLOGY 

 DESIGNED FOR SHORT DURATION ENTERTAINMENT EXPERIENCES
 ACTIVATIONS THROUGH A MULTI FUNCTION BRANDED RESORT MOBILE APP.
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WHAT IS THE PURPOSE
 

OF AN EXPERIENTIAL INTERACTIVE RESORT?

TO PROVIDE THE DESTINATION EXPERIENCE THAT MEETS AND
 EXCEEDS USER EXPECTATIONS WHILE

 ALSO TRIGGERING SOCIAL MEDIA ENGAGEMENT
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THE APPROACH 

INVENT A NEW HOSPITALITY PARADIGM

TO CREATE A NEXT GENERATION CREATIVE TECHNOLOGY PLATFORM 
FOR A RESORT BASED ON PROJECTION

 MAPPING AND VIDEO EXPERIENTIAL GAMIFICATION 



42

THE RESORT 
APP

 
FUNCTIONALITY 

Key to monetization

Introduction to Dunes Resort 

Map, calender and event schedule 

Contact concierge directly

Book reservations at eateries

Engage the AR game

Gathers direct user feedback

Analyze user behavior

Accumulates reward points

Facilitate social media use

Engagement beyond resort stay

What the mobile app is does 
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THANK YOU
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RETURN ON INVESTMENT  

-Ticket sales. To the Music Hall video art installation at @ $25.00 a ticket - 50,000 visitors would create $1,250,000.00 in revenue. We propose AC 
residents get half price tickets as well as kids. This becomes a ticketed closed space during the day, and then projections change to a simpler rest 
state when House of Blues has an act. The promenade and all other installations are free.

-Dunes App. It would have full functionality within the geofence of the resort, partial outside. The app cost at the point of booking a room cost $2.00 
to activate. Additional revenue can be generated 2 ways: in app purchases, expanding game play and additional features. And selling co-op ads to 
board walk businesses and brands as banners that appear on the app and on the installations walls throughout the resort.

-Ad Space. On the resort ad placement space, we imagine tiered purchases, and total resort takeovers during key events guaranteeing sponsors
eyeballs at events thus their own ROI.

-Data Mining. Depending on how robust the analytic functionality of the app, data mining to third parties can be extremely lucrative, and should
provide a steady stream of income.
  
-Advertising. The documentary video of the resort and all of its installations and features become the resort advertising TV commercial savings on 
the spend in the hundreds of thousands of dollars, As well as replacing the traditional marketing campaign with the promotion of an experiential 
resort and everything that is involved in attracting visitors.

THIS IS A MARKETING PLAN IN ITS TRUEST SENSE, CREATING A MARKET, FINDING COSTUMERS BY DEMONSTRATING A VALUE PROPOSITION.
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